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DENTAL PRODUCT

Toothpastes From Kiss My Face
Kiss My Face replaces the
water found in standard tooth-
pastes with aloe vera gel to
create an exceptionally effec-
tive product. The line includes
Triple Action toothpaste to clean, soothe and protect with
Co-Q10, tea tree and horse chestnut; Whitening toothpaste;
Anticavity toothpaste with fluoride; Sensitive toothpaste; and
Tartar Control toothpaste with zinc citrate.

HAIR CARE

Organics Hair Care From Desert Essence
Desert Essence sustainable products draw from nutrient-rich

:PET PRODUCT

Organic Vegetarian Dog Food From PetGuard

- PetGuard® Organic Vegetarian Dog

: Food is a superior blend of wholesome

: organic grains, generously mixed with

- sweet organic apples, sun-ripened

: organic cranberries and nutritious organ-
- ic vegetables, enriched with all natural

: vitamins and minerals to produce the

: most healthful and flavorful organic vege-
. tarian dog food for your pet.

EELE.&NING PRODUCT:

desert and natural botanicals like :

jojoba oil, aloe, red grape and

ly proud of its Desert Essence
Organics Hair Care line. Unique
blends of organic oils and
extracts leave hair soft, smooth

ucts are 100 percent vegan,
wheat-free, gluten-free and free
of parabens, sodium laurel/laureth sulfates, phthalates, artifi-

ginger. The company is especial-

and shiny. All of its organic prod-

Natural 2X Concentrated Laundry
: Liquid From Seventh Generation

cial colors or fragrances, silicones, EDTA, glycols and petrole- :

um-based ingredients.

ESSENTIAL OIL/AROMATHERAPY

combination of plant-derived cleaning

: agents and enzymes to take out even the
: toughest stains. This product is formulated
. to be safe for the family and the environ-

Lavender Essential Oil From Aura Cacia Aromatherapy

Aura Cacia Aromatherapy rigorously tests and
sources its Lavender essential oil to ensure that
it is 100 percent pure lavandula augustifolia
essence. It has a captivating sweet floral, soft
herbal aroma, which combines well with many
oils including eucalyptus, peppermint, citrus
oils, patchouli and more. Lavender is the most
important, and therefore most widely used,
essential oil in the practice of aromatherapy.
The benefits are calming, relaxing, balancing,
soothing and normalizing.
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Honey Calendula Ultra Moisturizer
From Kiss My Face

Kiss My Face's Honey Calendula paraben-free
moisturizer for extra dry skin, appropriate for
day or night, features olive oil to nourish and
moisturize, aloe to soothe, the natural and fatty
acids of shea butter to replenish lost moisture,
vitamins A and E to restore elasticity, honey to
attract moisture from the air and calendula to
naturally heal the skin. It is part of a line of
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i a non-toxic, non-irritating, hypoallergenic,
: biodegradable alternative to conventional
. petroleum-based detergents.
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Unscented Baby-Mild Pure Castile Soap

ﬁ From Dr. Bronner’s
~ 1 Perfect for general household cleaning like dish-

i es, floors, laundry and more, Dr. Bronner's Baby
 Mild Soap is equally effective in hard or soft

- water rinsing freely hot or cold. The soap is con-
centrated and self-preserving with no hidden
preservatives, ingredients, synthetic dyes or fra-
grances. After doing its job, the soap biode-
grades rapidly.
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Seventh Generation's detergent is a unique

ment. Its unique ingredient combination is

:PAPER GOOD

100% Recycled Bathroom Tissue From

Seventh Generation
Seventh Generation's 100%

" Recycled Bathroom Tissue

) boasts new and improved soft-
ness, and is whitened without
chemicals containing chlorine.
Ideal for low-flow toilets, it is
also safe for septic systems and

. contains no added dyes or fragrances.

seven other flavors, each in a 16-fl.oz. pump and a 4-fl.oz. tube. :

24 Organic Products Retailer

<O

Congratulations to Bonnie Duncan with E
Apple Tree Natural Foods Market
(Morrisville, VT) for being selected at random
to win a set of eight educational CDs!

Product descriptions are provided by
the manufacturers and do not reflect the
\__Viewpoint of Organic Products Retailer. ¥
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